
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
CAN YOU SMELL THE SAWDUST? 
 
Those grooves in the wood weren’t made by a machine on an assembly line. 
 
Lee Douma is an artisan based in Crawfordsville, Indiana. All of his pieces are one of a kind-- 
individually defined by the way Lee uses gouges, belt sanders, bandsaws, spokeshaves, and power 
grinders. 
 
You want to contribute to local businesses. Why not be environmentally friendly while you’re at it? 
Leaning Locust’s pieces are made from fallen locust, walnut, and cherry trees found around Lee’s 
farmland property, each buffed with beeswax from his own bees. You can’t get much more locally 
sourced than that. 
 
Your family’s favorite tree just fell in a storm in the backyard? Just commission Lee to make a 
personalized piece using the wood from your own tree, so you can save a bit of its sentimentality. 
 
Who knew that you could benefit the local market and shrink your carbon footprint in the simple 
pursuit of completing your kitchen appliance collection?  
 
 
CHECK LEE’S CURRENT INVENTORY:  https://leaninglocust.com 



Project-Specific Information 

• Project description: A newsletter advertising the quality of Leaning Locust’s hand-crafted 
wooden utensils. 

• Objective: Give this small business a broader reach in advertising; gain more consistent 
following. 

• Target audience: other small business owners, 30-70 years old, active in the kitchen. 
• Call to action: invest in hand-crafted utensils that will last longer than factory-made ones. 
• Tone and style: Honest, light-hearted, down to earth, slightly humorous. 
• Keywords: Hand-crafted, purpose, sentimental, local, sustainable, practical, individual 

General Business Information 

• Company background & values: A few years ago, he decided it was a crime not to make 
something other than winter heat out of the beautiful grain in his firewood. He decided to 
sculpt and carve some spoons and spatulas to give as Christmas gifts. Over time, the 
designs started getting more diverse and the items started looking more and more 
presentable. 

• Customer pain points: how can I support local artisans and not contribute to big 
businesses that contribute to global warming? 

• Barriers to purchase: More expensive 
• Value proposition: Environmentally friendly, each piece one of a kind, supports local 

small business, will last much longer than cheaply made utensils. 
• Competitors and industry bodies: Within Indiana, there are relatively few competitors on 

the local scale. 
• Alternatives: Utensils bought at larger stores/chains, online stores. 
• Testimonials: “you are very talented and your work is beautiful” -Peggy Meador, “the 

spoons and ring holder are beautiful”- Melissa Cain, “The packaging was really cool… it’s 
all classy!”- Amy Westphal 

• Brand personality: simple but elegant, sustainable, artistic, down to earth, classy 
 


